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W hile  m o st  o f t he  m e m b e r co m p a nie s  have  a n  MI we b site , t he re  is  ro o m  fo r 
im p rove m e nt  in  t he  co n te n t  a nd  innova t ive  fo rm a t s  ava ila b ilit y ( i.e . in fo g ra p hic s , 
vid e o s , p re se n t a t io ns , we b ina rs , e tc ) . A m o st  s ig n ific a n t  ro o m  fo r im p rove m e nt  
co u ld  a lso  b e  ind exing  the  m e d ic a l co n te n t . Mo st  o f t he  co n te n t  b e ing  se a rc he d  
th ro ug h  we b site s  is  in  PDF fo rm a t  w hic h  is  no t  o p t im a l. We b site s  a p p e a r to  
o p t im a lly fe a ture  we b fo rm s, co n ta c t  us , a nd  a  c usto m e r sa t is fa c t io n  survey. 
Howeve r, fe a ture s  suc h  a s  c ha tb o t o r vid e o  c ha t  a re  m uc h  le ss  fe a ture d . Ac ro ss  
m o st  m e m b e r co m p a nie s , t he re  is  ro o m  fo r im p rove m e nt  in  inc re a s ing  we b site  
t ra ffic , ind exing  a nd  se a rc h  e ng ine  o p t im iza t io n  e ffo rt s .

O the r te c hno lo g y re la te d  fe a ture s  va ry a c ro ss  m e m b e r co m p a nie s , so m e  us ing  
wo rd  c lo ud s , o the rs  u t iliz ing  t a b le a u  fo r in te rna l ins ig h t s  re p o rt ing . Sim ila rly, 
m e m b e r co m p a nie s  a p p e a r to  b e  us ing  d iffe re n t  te c hno lo g ie s  fo r inq u iry a nd  
co nte n t  m a na g e m e nt  w he re  Ve eva CRM a nd  Sa le sfo rce .co m  a re  m o st ly use d .

p ha c tMITM a im s to b e t te r und e rst a nd how p ha rm a ce ut ic a l co m p a nie s a re
d isse m ina t ing m e d ic a l in fo rm a t io n in the d ig it a l sp a ce . The o b je c t ive o f th is
survey is to a sse ss the use o f te c hno lo g y a nd we b site s o f 27 Me d ic a l Info rm a t io n
m e m b e r co m p a nie s in the Unite d Sta te s .

Dig it a l te c hno lo g y is  revo lu t io n iz ing  m a ny a sp e c t s  o f o ur wo rld  to d ay, inc lud ing  
the  he a lthc a re  a re na . Ad va nce s  in  te c hno lo g y in  t he  he a lthc a re  e nviro nm e nt  have  
exp a nd e d  the  way he a lthc a re  p rovid e rs  re ce ive  m e d ic a l in fo rm a t io n .1 Dig it a l 
c ha nne ls  inc lud ing  co m p a ny-sp o nso re d  we b site s , o n line  c ha t s , a nd  vid e o  
co nfe re nc ing  a re  b e ing  u t ilize d  m o re  fre q ue nt ly to  re q ue st  in fo rm a t io n  a b o ut  
p ro d uc t s . 2 Re su lt s  fro m  a  Mc Kinsey & Co m p a ny m e d ic a l a ffa irs  b e nc hm a rking  
survey showe d  tha t  23% o f he a lthc a re  p rovid e rs  in  t he  Unite d  St a te s  in te ra c t  
w ith  p ha rm a ce ut ic a l re p re se n ta t ive s  d ig it a lly, a t  le a st  o nce  a  m o nth . 2 This  sa m e  
survey fo und  tha t  co m p a ny-sp o nso re d  we b site s  a re  t he  m o st  p re fe rre d  t yp e  o f 
in te ra c t io n  w he n  it  co m e s  to  re ce iving  m e d ic a l a nd  sc ie n t ific  in fo rm a t io n . 2 As  
m o re  a nd  m o re  he a lth  p rovid e rs  a nd  p a t ie n t s  b e co m e  re lia n t  o n  te c hno lo g y to  
fu lfill t he ir he a lt hc a re  ne e d s , t he  p ha rm a ce ut ic a l ind ust ry m ust  e nsure  t hey a re  
a c t ive ly e q u ip p e d  w ith  b a la nce d , a cc ura te  a nd  e a s ily a cce ss ib le  d ig it a l re so urce s  
to  m e e t  t h is  g row ing  d e m a nd .

A 4 5-q ue st io n e le c t ro n ic survey wa s d eve lo p e d b y the p ha c tMITM Be nc hm a rking
Co m m it te e a nd d e live re d to 27 m e m b e r co m p a nie s b e twe e n De ce m b e r 12, 20 17
a nd Fe b rua ry 20 , 20 18 . The survey inc lud e d c lo se d a nd o p e n-e nd e d q ue st io ns
a b o ut the fo llow ing c a te g o rie s : we b site , co n te n t typ e a s p a rt o f a se a rc h ,
func t io ns o f we b site , se a rc h e ng ine o p t im iza t io n (SEO), we b site t ra ffic , in te rna l
co m m unic a t io ns / a na lyt ic s , a nd a d d it io na l te c hno lo g y re la te d q ue st io ns .
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