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Digitaltechnology is revolutionizing many aspects of our world today, mcluding
the healthcare arena. Advances in technology in the healthcare environment have CONTENT W EBSITE TRAFFIC ADDITIONAL TECHNOLOGY

expanded the way healthcare providers receive medical information.! Digital

to meet this growing demand.
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A 45-question electronic survey was developed by the phactMI™ Benchmarking 15 - . 1 I
Committee and delivered to 27 member companies between December 12, 2017 . 0 0 0 0 ] DIS CUSSION
and February 20, 2018. The survey included closed and open-ended questions 1o - Ey o o o > & Ey O
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could also be indexing the medical content. Most of the content being searched
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Survey optimally feature webforms, contact us,and a customer satisfaction survey.

W EBSITE 30 However, features such as chatbot or video chat are much less featured. Across
SEARCH ENGINE OPTIMIZATION most member companies, there 1s room for improvement in increasing website
Deliverance of Medical Information through a company traffic, indexing and search engine optimization efforts.
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Other technology related features vary across member companies, some using
word clouds, others utilizing tableau for internal insights reporting. Similarly,
member companies appear to be using different technologies for inquiry and
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